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Business you are contacting:

Marine Discovery Tours: https://www.marinediscoverytours.com

Contact info for the business:

Phone: 541-265-6200 E-mail: Captain@MarineDiscovery.com

The date you will do your interview:
Tuesday, May 23rd

Topic ideas we have for question:

Motto, experience, length, who are your customers, whales, crab hats/merch.
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Entrance sentence:

U Hi there, I'm James and I'm just wondering if | could ask you a few questions about your
proffered advertising style.

UNDERSTAND THE PROBLEM OR PROCESS

L Questions (for the interview we only got to say one):

What would/do you like to see in an ad?

What do you think the key factor of your business’ success is? (Asked)

NAVIGATE IDEAS

Who are your main customers?

(V)
( Is there a certain aspect of your business you would like to advertise?

CHT What do you like most about your business?

@ Exit sentence:

Thanks so much for your time, | really appreciate it.
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The general idea of this interview was, all of us asked one question, so we got six questions.
N The feedback we got from our interview was, we want a new logo (and then they specified), we
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learned how they like to approach advertising; with a focus and fun and education. We learned
how they like to advertise their crew and activities, as well as some other useful things.
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include whale, boats, crabs, sea star, info
Ocean.

New logo?

Show the experiences.

Waves?

Vertical.

Probably print or web ad.

Good text.

Realism, family-friendly.

Focus of fun and education.
Include revised logo.
Focus on the ocean.




= tOUiLs

A fun» edUcational experienceas g

ASKTONS OF QUESTIONS

7
|

rthis, we mad{

UNDERSTAND THE PROBLEM OR PROCESS T e T

L)

.

N

NAVIGATE IDEAS

(

CREATE (A PROTOTYPE)

HIGHLTGHT AND FIX



LOOK, LISTEN, AND LEARN | M C] [f ﬁ m @ @

iU 0

o'
<)
"

A

ASKTONS OF QUESTIONS
UNDERSTAND THE PROBLEM OR PROCESS

L)

A

.

NAVIGATE IDEAS

(p

Experience an adventure upon Oregon'’s only “floating classroom”,
with friendly marine educators,
a professional crew, and hands-on team activities!

Go to:

To book your amazing adventure, bv‘“,d
MarineDiscoveryTours.com

=

CREATE (A PROTOTYPE) .
facebook.com/marinediscoveryfours f

345 SW Bay Boulevard ——
Newport, OR 97365 instagram.com/marinediscoverytours/ ﬂ

>

Voted Newport’s #1 tour on Trip Advisor! '©'®|| fcom
L Sadvisor
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